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Client overview

Client Client Goals My roles

Generate awareness for | Research competition and

York City that's been S . |
around for more than 50 the One He.alth digital create social media
years Services strategy

Offers diagnostic and

therapeutic services and o : Create content concept and
| stablish the relevance :
was once considered one of content pillars, propose

| General hospital in New
| the top hospitals in the U.S of the digital services content plan and calendar

Health

created a dlgltal service Build a loyal community Upd.ate .social media brgnd
where patients can guidelines, create social
consult with their of followers and media accounts and posts O
doctors online advocates create social media playbook n e




Competitor Analysis

NYU Langone Health

e Platforms: Facebook, Instagram, X, Youtube

e What they do well: "Hearts for Phyllis" campaign,
which shared a patient's heart transplant journey
gathered 100,000 likes. Effective brand presence and

community engagement
e Posts about health education, medical iInnovations,

patient and doctor stories, community engagement
and real time updates
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Content Pillars

Health Education | Digital Health and | Patient and Doctor
Innovation Stories
Builds trust and

Educates the audience
on preventive
healthcare, wellness
tips, and medical
awareness through

Establishes One Health as
a trusted leader in
telemedicine and digital
healthcare by sharing
success stories, service

emotional connection by
showcasing real (or
research-based) patient
journeys, doctor

T : . . insights, and health
engaging infographics | penefits, and industry . g tormation Stors
pOSts.

Post 1: "Why Self-Care
[sn't Selfish" : Summary
of an article by Dr. Z on
self-care strategies,
reframed as part of One
Health’'s mental health
awareness efforts.

Post 1: "Top 3 Benefits of
Using One Health'’s
Telemedicine Service

Post 1: "National Food

Satety Education
Month: Top 5 Food
Satety Tips"
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Content Plan

Week 1
Post details Platform(s) Scheduled date/time
Past 1: "National Food Safety Platform 1: Instagram 01.02 10:00
Education Month: Top 5 Food Safety
Tips"
Platform 2: Facebook 01.02 10:00
e Content Pillar: Health
Education
Format: Time sensitive Platform 3 X 01.02 1100
Text: 5 food safety tips
Imageny/link: infographic
Fast 2: "One Health: New Telemedicine | Platform 1: Instagram 03.02 10:00
App”
* Content Pillar: Digital Health& | payrorm 2: Facebook 03.02 10:00
Innovation
Formal: Evergreen
e Texl: blog summary on app Platform 3: X 03.02 11:00
launch
e Imagerylink: infographic
Past 3: "How to calm your anxiety at Platform 1: Instagram 04.02 10:00
night”
* Content Filar: Health Platform 2: Facebook 04.02 10:00 O
Education n e
« Format: Evergreen
e Texl: summary of article Platiorm 3: X 04.02 11:00 H e a | t h
« Imagerylink: infographic with







Branding Guidelines

1. Brand Consistency
e Use a consistent color palette that aligns with One Health's branding

e INnclude the One Health logo in infographics and branded content.
e Stick to a cohesive style across all platforms (modern, professional, and friendly)

2. lImage Types & Recommendations
Educational Posts (Infographics, Tips, Health Awareness)
e Format: Clear and concise text with icons/illustrations.
e Colors: Use high-contrast colors for readability.
Patient & Doctor Stories
e Photos of people (smiling, positive, diverse representation).
e Avoid overly staged stock photos—use real or high-quality, natural-looking images.
oft lighting and warm tones for an approachable feel.

Based Posts (e.g., World Sepsis Day, National HIV Testing Day)
le visuals with event-related icons (e.g,, ribbon for awareness campaigns).




Image Library




Content Creation

e Visual content created with Canva
and adapted for each platform
e Video content created with animoto

OneHealth

+
OneHealth
"Skip the waiting room! Virtual doctor visits give you fast, secure, and
convenient care—anytime, anywhere." - One Health
" Check out the top 3 benefits of using telemedicine: ¥

Your health, on your schedule.

One Health
Telemedicine
Service

Top 3 Benefits

a 247 Doctor Access
e Fast E-Prescriptions

e Save Time and Costs

B POSTS
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7 Ways

To Keep Your Heart
Healthy

World Sepsis Day

Recognizing the Signs
and preventing Infection

Engage in
Regular Physical

Adopt a Heart-
Healthy Diet

Smoking Monitor Blood

Pressure and

Cholesterol

Maintain a
Healthy
Weight

Limit Alcohel

Manage Stress Consumtion

Effectively
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Content Creation- Plan

Copy of One Health Contentplan s & OEE (K~ ® Share v. o

File Edit View Insert Format Data Tools Extensions Help

QA & ¢ & 5 00% ~ $ % 0 00 123 Arial - —[10]+ B I = A S H =~ T~k A~ oo H W Y @~ Z v

Striketh h (3 +Shift+X

1 | Copy for Facebook Source/ Links  Copy for Instagram
2 National Food Safety Education Month: Top 5 Food Safety Tips hitps://www.canva.com/design/DAGeUm-PYDM/pSKrviejSPM:
1.2.2025 () September is National Food Safety Education Month! (g ¥ Swipe E_j to Learn 5 Essential Food Safet
Foodborne illness affects 1 in 6 Americans each year! Follow these 5 simple food safety tips to protect yourself and your family: 4 September is National Food Safety Educa
3 To prevent foodborne illness, follow these 5 si

«" Save & Share to help keep food safe this month! ' What's one food safety rule you always follow? Tell us in the comments! — #FoodSafety #0neHealthTips
W Tag a friend who needs these reminders! |

4 One Health: New Telemedicine App https://www.canva.com/design/DAGeail L pyw/NxZuXASHRhbt:
3.2.2025  Experience healthcare like never before with One Health's new telemedicine app! Our app offers 24/7 on-demand access to healthcare professionals, allowing you to m Say hello to One Health's new telemedicine aj
. % Introducing the One Health Telemedicine App! IEI-I W Tag a friend who should try virtual healthce
W Healthcare just got easier!
«" Would you try virtual doctor visits? Tell us in the comments!  #OneHealthDigital #Telemedicine
6 How to calm your anxiety at night hitps://www.canva.com/design/DAGeUxMSQ8A/81T4gEBSEI7all
4.2.2025 k. Struggling with nighttime anxiety? You're not alone. Anxiety can make it hard to fall asleep and stay asleep, but small changes can help! IEI Tossing and turning at night? Here's how t
Here are 5 expert-backed tips for a calmer night: E_j Swipe for details!
« Save & Share if you found these tips helpfull What's your go-to trick for better sleep? Tell us in the comments! @ - W Tag a friend who needs better sleep! #Mer

42 Learn more: https://health.clevelandclinic.org/how-to-calm-your-anxiety-at-night? ga=2.204074904.946248299.1622125943-1093783508.1622125943

4 Converttotable : X ,

1TTF




Social Media Playbook
Response Process Proposal

Use Templates to
respond

General Comment Social Media Manager

Respond with empathy and
Social Media Manager redirect to a private

conversation

Negative Comment

Use template, redirect
to medical staff.

Medical Issue

Service related problem

Apologize sincerely
and offer solution.




Social Media Playbook
Response Guideline

Blog Post/ Comment

Is it positive?

@ Yes No
| |

. . 5
@ General Praise Is it a valid concerns® \

Provide additional Yes No
information

| | |

- “ . = = ® O
Continue to monitor the Apologise sincerely and Misinformation
interaction offer a solution |

Direct to customer Yes No
support if needed |

Politely correct with Hide or report trolls or
facts and credible harrasment
source

Consider following them




GROWTH STRATEGY
PLAN

Partnerships with Influencers and
Brands

e Partnering with trusted health influencers
and brands will help increase credibility
and broaden One Health’s audience.

01

02 e Influencers specializing in digital health,
wellness, and fitness can drive engagement
by demonstrating the convenience of

03 ¢ Similar brands have leveraged partnerships
successfully to increase app downloads and
brand trust.

telemedicine.
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RA.TIONALE @ Influencers & brands build trust and authority

e People are more likely to trust healthcare
recommendations from familiar and credible
sources.

e Medical & wellness influencers can effectively
educate their audiences about telemedicine
benefits.

Successful Case Studies in Healthcare
Partnerships

e Maven Clinic partnered with women's health
advocates to expand its reach.

e Teladoc Health leveraged partnerships with
wellness influencers to increase credibility.

e Hims & Hers Health used content collaborations
with mental health advocates to grow brand
awareness.




RESULTS

Limas

e 1Like and 1 comment for the self care
post on Instagram shortly after posting
e Engagement will be tracked regularly
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Reflections

e Communication with client frequent and clear

e Establish from the beginning how many edits are

Included N the agreement

e don't skip the thorough research and planning

e choose the right social media platform to target
your peronas

e don't forget to adapt the content to suit each
platfrom but keep it simple

e Canva pro is very helpful for guality content

e the Instagram feed Is looked at as a whole so check One
how all the posts look like together Health




